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After locating these purchasers by means of selling connections and the sending of inquiries to dependable agents, instructions are transmitted to the mill to ship flour direct to either local or distant flour wholesalers, as shown in Diagram 3 of Fig. 37.
Since there are large numbers of small towns requiring a volume of food products too small to justify a resident wholesaler, retailers in such places depend upon large wholesalers who, receiving flour and other commodities in car lots, break them and reship suitable quantities by local less-than-car-lot freight. This is illustrated in Diagram 4 in Fig. 37. In this manner the information connections between country, small town, and city retailers and their supplying wholesaler make possible shipment of flour both direct and in car lots over the greater part of the distance between mills and retailers. As a result not only duplicating freight shipment is prevented, but expensive transporting by less-than-car-lot freight is largely avoided. Thus while the car-lot wholesaler is an additional middleman operating between mills and retailers, his existence is'economically necessary. This is the case because the total volume of product needed at a given place is so great that marketing is more economically conducted by transporting this volume of commodities in car loads, in spite of paying for an additional middleman, than for retailers to purchase their small supplies direct from the mills with the much greater expense caused by higher rates for less-than-car-load freight.
SUMMARY
1.  Distributing systems cause farm products to move from farms to consumers.   The location of both farms and consumers and the conditions surrounding each react upon the distributing system.   The marketing  system must therefore be flexible to meet the variable conditions under which consumers and farmers live and work.
2.   Consumers want variety of both food and clothing.    They also desire .high quality in these commodities.    Raw materials do not interest them.